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with the Ministry of Agriculture and Food,
states that BC’s fruit growers require an
estimated 50,000 colonies to meet their
pollination needs, but the availability of
colonies falls short by 25,000-30,000 colonies.
He also indicated that this shortfall has been
fulfilled by Prairie beekeepers, however over
the years there has been a growing reluctance
to continue these services mainly due to
concerns about bee health. 

We have been working with Paul to address
this issue and hope to organize a platform
where both blueberry growers and
beekeepers can come together and develop a
mutual understanding of terms for pollination
services. 

Meanwhile, the Council continues to be fully
engaged in the pollination issue by funding
research on bee health and participating in a
national dialogue on the issue along with other
commodity groups (e.g., lowbush blueberries).
We are also supporting an initiative by
beekeepers to import bee packages from
United States (US).

Our understanding is that Canadian
beekeepers can only import bee packages
from Australia, New Zealand and Chile under
Canadian Food Inspection Agency permit. 
Transportation costs and other handling fees
have made these packages very expensive.

US bee packages may be cheaper, and their
delivery is expected to be more secure than
from distant sources. While the import of US
packages will not directly solve the challenge
of securing sufficient colony numbers, it could
benefit blueberry growers indirectly as US bee
packages are expected to stabilize beekeeping
operations through winter loss replacements
as well as strengthen weak colonies. 

KEY ISSUES 2021
Over the past year, the BC Blueberry Council’s
Committees and Board of Directors have worked
on a number of key issues impacting the BC
Blueberry industry, including the November
flood event. Over 80 of our fellow blueberry
growers were impacted, with the majority
concentrated in the Sumas and Matsqui Prairies
areas. A number of them also lost their homes,
and many irreplaceable family keepsakes.

BC Blueberry Council hired a third-party to
assess on-farm damages. These damages were
estimated to be over $34,000 per acre in plant
and input losses, but $120,000 per acre over 10
years when income loss is included. These costs
do not include homes. The housing assessments
were privately completed by an engineering firm,
and these damages range from approximately
$400,000 to $800, 000. 

So far, the impact of the flood recovery
assistance program remains to be seen. The
general application deadline for the assistance
program has been extended to August 31, 2022.
When the dust settles, we’ll be able to better
assess the extent of the government’s assistance
and recovery in general.   

Another central issue has been management of
Scorch virus. It is rapidly spreading and at this
rate the entire industry is under threat. See our
research report on page 14 for more details. We
are also in conversation with the province,
hoping they will provide a more comprehensive
plan to mitigate the threat. Nonetheless, to beat
Scorch virus, it’s going to take the entire industry.
Each of us needs to do our part! The council is
heading efforts on research, developing
educational and communication tools, and
appealing to government for help. 

As a grower, please take action to stop the
spread of Scorch virus! Get symptomatic plants
tested and if results come back positive for
Scorch, stump immediately and remove plants as
soon as possible. Do not allow these plants to
regrow. 

Our third key issue is pollination. In terms of
honeybees, Paul van Westendorp, apiculturist 
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CanadaGAP
Certification Visits/Calls 

 
  271

  

CanadaGAP
Growers Helped  

 
  183

  

CanadaGAP
Certified Blueberry
Growers in BC (2021, as
per CanadaGAP)  

 
  380

  

Self-audit Checklist *  
 

  185
  

CanadaGAP Manuals *   
 

  81
  

Updated Pages * 
 

  75
  

Support for Propane
Gun Setup, Noise and
Spray Drift Complaints  

 
 23
  

Emails sent – day to day 
 

  604
  

Mass Communication
sent – 12 times  

 
  ~ 414

  

ON FARM
SUPPORT

 Price for fruit
 Payment terms (schedule)
 Grading – Uncertainty/ Lack of Clarity

 Inconsistency/ unreliability of business 
 partners (growers)
 Fruit Quality
 Food Safety 

Look for opportunities to publish
summaries of fruit price ranges/ forecasts
throughout the season.
Create and circulate materials to educate
growers on the fresh and frozen market
streams; how price and payment schedules
are determined differently in each.
Develop and circulate a ‘four-seasons
communication schedule’, outlining the
timing of key information sharing between
growers and processor/ packers through a
12-month period.
Continue to look for and create
opportunities for dialogue -where growers
and processor/packers can come together
to discuss issues, problem-solve and
collaborate on ways to strengthen the
industry from within.

We would also like to take the opportunity to
update you on the grower and processor-
packer relations facilitation that some of you
were involved in through survey completion
and semi-structured joint-group sessions. 

Six key themes emerged from the survey:

KEY ISSUES IDENTIFIED BY GROWERS

1.
2.
3.

KEY ISSUES IDENTIFIED BY
PROCESSOR/PACKERS

1.

2.
3.

These themes were then further explored in
the joint-group sessions and the following
recommendations were established: 

We would like to acknowledge the Ministry of
Agriculture and Food (BC) for its generous
support in providing funds for this grower and
processor-packer initiative. 

If you would like to be involved in any of
these issues and initiatives, please contact
the office at info@bcblueberry.com.

OUTREACHES TO
GROWERS
IN 2021

900+

* Printed material distributed to growers. 

https://www.youtube.com/watch?v=Nv3d7dC_IW4


Please submit any outstanding
applications, paper work or loss
schedules so the Ministry team can
support and expediate any
outstanding or new payments.

Where advances for infrastructure and
replant has been provided; the work
and/or replant must be completed as
per program terms and conditions and
where overpayments have occurred
they would be required to be repaid. 

Additional payments are anticipated for
many growers as they continue cleanup
and repairs on uninsurable infrastructure.

Production Insurance and AgriStability
teams continue to work with flood
impacted growers as they make planting
decisions. 

Friendly reminder

TOTAL FUNDING RECEIVED BY BC
BLUEBERRY GROWERS

$11.5 million                       

The November 2021 flood event
impacted many growers across British
Columbia, particularly in the Sumas
Prairie region and surrounding areas
such as the Matsqui and Hatzic Flats.

For some growers, this event meant
total devastation and the loss of
precious keepsakes.

The Council has worked tirelessly to
support impacted growers, including
providing input into the development
of the AgriRecovery program.

Conversations with all levels of the
government continue, to keep
changemakers informed on the lasting
impacts of this flood on our industry. 

FLOOD IMPACT
MINISTRY UPDATE

BREAKDOWN OF FUNDS

$5.7 million
for perennial replanting (nearly 700 acres)
    

$2.3 million    
for clean-up efforts

$3.5 million
for uninsurable infrastructure repair                    
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Vancouver

Calgary

Winnipeg

Toronto

The BC Blueberry Council works with a skilled team
of media and PR professionals to create vibrant and
engaging promotional strategies.

In 2021. we eased into new communication strategies,
able to host in-person activations in combination with
multi-platform digital content. 

Our impressions give us an indication of just how far
our message spread across Canada. Overall our online
engagement was up from previous years, following an
uptick in media consumption habits throughout the
pandemic.  

DOMESTIC 
PROMOTIONSCelebrated July 15th as 

BC BLUEBERRY DAY

Ran our annual GoBlue BC
event with premier sponsors
White Spot and BC Ferries

Strengthened partnerships
with Global TV and 

Food Network Canada

Using a combination of digital,
television, and social media
ads

GO BLUE/FRESH CAMPAIGN

4,000,000+ 
impressions                                    

FROZEN CAMPAIGN

11,700,000+ 
impressions                                    

HIGHLIGHTS

We made strides, maximizing
our impressions and consistently
exceeding industry standards 
                               



GO
BLUE

BC
FROZENFRESH

COLLABORATION WITH 
WHITE SPOT AND BC FERRIES
The premier sponsors of GoBlue BC 2021 were
White Spot and BC Ferries, who provided the
grand prize for our campaign: a total of $1000 in gift
cards or a BC Ferries Travel Pass! While on-board,
contest winners could enjoy the Fresh BC Blueberry
Pie available at the Coastal Café. To sweeten the
deal, White Spot offered a delicious blueberry-
forward menu at their restaurants from July 19-
September 15. Triple O’s also featured the BC
Blueberry Milkshake and Blueberry Lemonade at
approximately 40 locations throughout the summer.

MEDIA RELATIONS

Throughout our campaigns, we worked
collaboratively with our social media and PR
teams to release relevant and news-worthy
press releases and blog posts, which were
picked up by various influential media outlets.



INTERNATIONAL
PROMOTIONS

India

Japan
South Korea

China

Vietnam

New Zealand

6 TARGET
MARKETS

In international markets, the BC
Blueberry Council works collaboratively
with contracted agency partners and
government officials to promote
blueberries to consumers and trade.

In 2021, we focused our attention on
online promotion efforts and trade show
representation. We targeted our global
audience on digital platforms, coordinating
exciting influencer campaigns and
contests. As the world opened back up, we
were able to meet more readily with
potential partners and consumers. 

As a result, we were able to complete our
international promotional activities in
April, renewing our contracts for another
year with our respective international
representatives.

TRADE SHOWS
 

 ONLINE ADVERTISING
 

MEDIA PARTNERSHIPS

HIGHLIGHTS



PROMOTIONAL CAMPAIGN
BERRIKA AND ANUSAYA FRESH

We continued our partnership with Mumbai-based
food distributor Berrika and parent company
Anusaya Fresh to launch an exciting frozen blueberry
promotion campaign, which included social media
advertising, co-branding elements, engaging consumer
contests, and the development of a blueberry recipe
book!

PARTNERSHIP WITH SUJON BERRYFRUITS

LIVE BAKING AND B2B SAMPLING
JAPAN
Our team at Witan Associates/PRAP Japan coordinated a
live baking event with cotta business, an e-commerce
platform for the bakery and confectionary industry. Chef
Koichi Izumi prepared a stunning blueberry cheesecake,
which lucky viewers could experience. A sampling campaign
was also put on, with distribution to 100 professionals in the
baking sector.

Our representatives from Latitude New Zealand engaged
with Sujon Berryfruits in our third year of partnership.
 
They promoted BC blueberries at supermarket sampling
events, developed recipes, and managed social media
campaigns and giveaways in partnership with local
influencers.

As New Zealand was quick to contain the COVID-19 outbreak,
there were unprecedented opportunities to attend local
trade shows. Sujon sampled BC blueberries at trade shows
such at the Bidfood Trade Show series.  



Throughout the year, our contractors at SPRG
Beijing distributed press releases across Hong
Kong and Mainland China media and news sites
and identified top influencers in Lifestyle and
Family segments to promote BC blueberries on
their Weibo & WeChat platforms. 

In addition, SPRG developed a creative H5 game
to increase interaction with existing followers and
target groups which attracted 6000+ players.

PROMOTIONAL CAMPAIGN
SOUTH KOREA 
Our team at Latitude South Korea engaged with fruit
distribution company Erum Food Systems to partner on  
BC Blueberries branded IQF packaging, which is being
marketed in supermarkets and department stores, Also in
the works are influencer marketing activities and sampling
events. 

MEDIA PRESENCE IN CHINA AND HONG KONG

NEW AGENCY RETAINED
VIETNAM

We retained the Hanoi-based Galaxy
Communications to explore opportunities
in new market Vietnam. Their team
attended Vietnam FoodExpo on our
behalf to promote BC Blueberries and have
developed a BC Blueberries Vietnam
Facebook page.





RESEARCH
PROGRAM

REPORTS

ERIC GERBRANDT 
BC BLUEBERRIES RESEARCH DIRECTOR

The table at the end of this report summarizes the
ongoing, recently completed, and new research projects
funded by the Council. Most of the Council’s ongoing
projects are relatively long-term endeavours that were
initiated in 2018 and 2019, and we are progressively
developing new projects to address emerging issues. As
for my report last year, I’d like to highlight the Council’s
investment in research to address BC blueberry
growers’ most important challenges.

First, we are tackling various aspects of the complex
issue of blueberry viruses and their vectors. An
integrated approach to advancing our understanding of
this evolving situation will be presented during the Field
Day portion of this year’s AGM. 

In summary, we have initiated four key areas of
research:

1. Assessing viral genetic diversity and improving
diagnostic tools: Working with researchers at Simon
Fraser University and Phyto Diagnostics Company Ltd.,
we are characterizing novel strains of blueberry Shock
virus and Scorch virus, identifying emergent viruses in
the region, and improving the diagnostic tools available
to the BC industry. This work includes sampling of
hundreds of plants from across the Fraser Valley,
sequencing viral RNA, and developing laboratory assays
to detect novel strains and viruses. This project is in
parallel with the work of other research groups in
Oregon, Washington, and Arkansas who are attempting
to clarify the viral complex present in blueberry fields in
the Pacific Northwest.

2. Resolving the taxonomy of the aphids that
vector Scorch: Taxonomy is the science of classifying
organisms, which is important for aphid-vectored
viruses because we need to understand what types of
aphids are actually responsible for spreading Scorch. In
addition to Scorch, two new aphid-vectored viruses have
been identified in the Pacific Northwest, and we need to
get a handle on how they are spreading and whether
they contribute substantially to plant disease. Before
this will be possible, we must resolve the aphid “species
complex” that has not yet been fully characterized. With
ES Cropconsult Ltd. and the BC Ministry of Agriculture
collecting aphids, researchers at Agriculture and Agri-
Food Canada are endeavouring to sort out the
taxonomy of this species complex.

In other words, we are attempting to figure out how
different types of aphids are related to one another so
that we can better understand which types are
responsible for spreading Scorch so that we can more
effectively control these vectors.

3. Evaluating plant genetic resources for
resistance to aphid vectors: To-date, no blueberry
viruses are immune to Scorch, but there is the
potential to identify sources of resistance to aphid
vectors. The BC Berry Breeding Program and
Agriculture and Agri-Food Canada have initiated survey
work to identify sources of blueberry plant resistance
to aphid infestation. In the future, we hope this will lead
to the development of cultivars that do not suffer from
rapid spread of the virus.

4. Developing a model to use satellite imagery to
map Scorch infection across the region: Working
with a second research group at Simon Fraser
University, with industry-based technology partners
(Terramera Inc. and I-Open Group), the BC Ministry of
Agriculture, and Agriculture and Agri-Food Canada, we
are using drones, satellite imagery, and on-the-ground
mapping of virus presence in blueberry fields to
develop a model that may be able to detect the spread
of Scorch in existing plantings on a region-wide basis. If
a surveillance tool could be developed, the sector
could determine the economic impact of virus infection
and strategize regional control.



A second key area of development is to address bee health concerns relating to blueberry pollination. To this end,
we continue to work with researchers at the University of Saskatchewan to study the drivers of European foulbrood
(EFB) disease in honey bee colonies after pollinating blueberries. We are developing a long-term collaboration with
this research group and are coordinating nationally across blueberry and honey producer groups to improve the
health of honey bee colonies pollinating blueberries. Another bee-related project is with researchers at the University
of British Columbia, aiming to create diagnostic tools for the stressors impacting honey bee colonies during and after
blueberry pollination. This project has the potential to take the “guess work” out of determining the cause(s) of poor
honey bee colony health.

Third, as reported in previous years, we continue to invest in the development of new cultivars through the BC Berry
Breeding Program. After some challenges due to the pandemic, we maintained the core workflow of the breeding
program, establishing the 2019 and 2020 generations of blueberry seedlings in Abbotsford in May of 2022. Also, we
are strategically developing synergistic collaborations to develop genetic sources of many of the traits that are
important to commercial growers.  For example, we continue to work with researchers at the University of British
Columbia to develop methodologies for assessing phenolic and volatile content in blueberry selections, which is
expected to ladder into work that will improve the “sensorial” quality of breeding selections for improved flavour and
“liking” by the end consumer. Also, we are seeking sources of genetic resistance to key pests and diseases so that
future cultivars are easier to manage. And, we are establishing two genetic mapping populations that will be used to
identify genes relating to high levels of bud set, superior fruit quality, and several other traits.

Finally, bridging between berry breeding and the horticultural performance of new varieties in the field, we continue
to collaborate with researchers in Nova Scotia, Quebec and Ontario through the Canadian Berry Trial Network.
We are assessing the performance of new cultivars from other breeding programs as well as “advanced selections”
from the local program to provide BC growers with access to, and information about, new blueberry genetics. An
important milestone was achieved last year with the establishment of replicated yield trials in all four provinces to
evaluate new blueberry cultivars from three US-based breeding programs (Fall Creek Farm and Nursery, Oregon
Blueberry Farm, and the Michigan State University) as well as several advanced selections from the BC Berry Breeding
Program.
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BC Blueberry Council

Hours

Contact Us

Weekdays 8AM–4PM

bcblueberry.com

info@bcblueberry.com

(604) 864 2117
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