
 
As we head into the winter months, BC Blueberries staff are 
busily planning the year to come. This past season, though 

rife with weather complications and the lasting effects of the 
COVID-19 pandemic, saw the activation of exciting events and 

initiatives within the industry. See below a summary of our 

events over the past few months. 

 

In July 2021, we held our 2nd virtual GoBlue BC event, 
promoting fresh BC blueberry season and the producers who 

drive our industry. We drove consumers to the event website 
through an exciting contest in partnership with White Spot, 
Triple O’s, and BC Ferries. Prizing included $1,000 in gift 

cards to White Spot and Triple O’s or a BC Ferries Travel 
Pass. The event performed very well, reaching an audience of 
nearly 3 million unique viewers across social media, digital 

advertising, television spots, and Google Ads. 

 

Next summer, we will be celebrating our third-annual BC 
Blueberry Day on July 15th, 2022. BC Blueberry Day 

launches a month-long celebration of fresh BC blueberries, 
through our premier summer event GoBlue BC. This 
campaign will be supported by digital advertising, social 

media promotion, and TV advertising. The event portal 
website will host cooking videos and recipes, healthy living 
initiatives, and activities for the whole family. If public health 

orders allow, we may hold in-person activities where industry, 
consumers, and media can network and interact. Stay tuned 
for more information!  

 

Currently, our frozen blueberry campaign is running on 
Canada-wide media channels, in partnership with Corus 
Media and the Global TV family. Keep an eye out for our ads 

on the nightly news! 

   

In international markets, we are working with our agency 
partners to promote BC Blueberries in our target markets. 

Due to the global situation, many events were virtualized- 
though we found many opportunities to grow our reach 
through creative multi-media strategies. See below an 

overview of our recent initiatives abroad. 

  

China 

• Our team in China is promoting blueberries across Hong 

Kong and Mainland China social media and news sites. 

• Development of “Little Blue” Brand Ambassador/Mascots 

to increase brand recognition in the market 

  

Japan 

• Our Japan team Witan Associates completed a giveaway 

promotion and live cooking demonstration with popular e-
commerce platform Cotta Business 

• Participated in CAFERES Trade Show in June, focused on 

the bakery and cafe industry 

  

South Korea 

• BC Blueberries branded IQF packaging was developed in 

partnership with fruit distribution company Erum Food 
Systems and is being marketed in supermarkets and 
department stores 

• We are in contact with the BC Trade Office in Korea to 

participate in upcoming 2022 events 

  

New Zealand 

• Our representatives from Latitude New Zealand have re-

engaged with Sujon Berryfruits, a large fruit distributor, 
who will create and promote marketing materials and 
partake in sampling events and trade shows on our behalf 

  

Vietnam 

• Monthly upkeep of BC Blueberries Vietnam Facebook 

page, which is growing steadily  

• Development of mini-game to increase traffic to BC 

Blueberries Vietnam social media pages 

  

India 

• Continued partnership with Berrika India and Anuyasa 

Fresh Pvt. Ltd. who are undertaking multi-media 

promotional efforts and e-commerce initiatives 

• Given the situation under COVID, we will continue to 

engage with the Trade Commissioner’s office in New Delhi 
and Mumbai, who will keep us updated on opportunities 

to participate in trade shows and events   
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