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KEY ISSUES
Over the past year, the BC Blueberry Council
Committees and Board of Directors have
handled a number of key issues impacting the
BC Blueberry industry, including the US trade
action case. A number of you played an
important role in making a strong case for
Canada’s defense by attending weekly meetings,
providing advice and filling out surveys. Some of
you went above and beyond in offering support
by being key witnesses at the hearings.
The other key issue has been addressing
concerns about grower and processor/packer
relations. Although many of you enjoy a strong
relationship with your packer/processor, there
continues be some tension on both sides.
Some are attributing these on-going tensions to:
Market conditions (e.g., supply & demand
and global competition)
Input costs (e.g., high costs for labour and
crop protection)
Concentrated harvest season (e.g., the Duke
glut/the Blue Wave)
Crop issues (e.g., production)
Farming practices (e.g., inconsistency in
knowledge of growing blueberries)
Food safety certification (e.g., lack of
certification at some farms)
Payment schedules impacting both
processor-packers and growers
Transparency in grading standards
Timely communication between producers
and processor/packers

With the generous support of the BC
Ministry of Agriculture, the Council has
retained a facilitator for a dialogue on the
issue. The end goal is to support and
strengthen the relationship between
growers and processor/packers. You will
be hearing more about this initiative very
soon.
The third issue is quite significant and
continues to threaten yields year after
year. This is the lack of pollinators,
specifically honey bees.
We have learnt that BC’s fruit growers
require an estimated 50,000 colonies to
meet their pollination needs, but the
availability of colonies falls short by
25,000-30,000 colonies. Traditionally, the
shortfall has been fulfilled by Prairie
beekeepers, however over the years
there has been a growing reluctance to
continue these services mainly due to
concerns about bee health.
To address this issue, we are exploring all
options, from improving relations with
beekeepers, to supporting native
pollinators, to imports.
The fourth issue has been decades in the
making: the Scorch Virus. This year it
has added substantial injury to these
already tough few years. (continued on
next page)

Apart from supporting continued virus testing, the Council has struck a Scorch Virus Action Plan
Group to come up with short and long-term solutions. So far, experts are advising the following to
curtail the virus:
If you see any sign of the virus in your field, get it tested immediately. The procedure to take
a sample is explained in this video.
If your plant test results are positive for the Scorch virus:
- Control the spread - Aphid management immediately following bloom is critical to reduce
the spread of scorch virus. Manage aphids in high-risk fields now that bloom is over, once all
beehives have been removed from the fields.
- Plant management and removal- if you don't have time or resources to remove the plant
immediately, plants can be removed during the winter. However, you must prune all growth
back and spray with a herbicide as demonstrated in this video. Do not allow these plants to
regrow.
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If you would like to be involved in any of these issues and initiatives, please contact the office at
info@bcblueberry.com.

HIGHLIGHTS

Announced July 15th as
BC BLUEBERRY DAY

Ran our first-ever VIRTUAL
GoBlue BC event with
premier sponsor White Spot

Established partnerships
with Global TV and
Food Network Canada

DOMESTIC
PROMOTIONS
The BC Blueberry Council works with a skilled team
of media and PR professionals to create vibrant and
engaging promotional strategies.
In light of the global situation, in 2020 we adopted new
communication patterns, pivoting to broad-based
digital campaigns across all markets.
Our impressions give us an indication of just how far
our message spread across Canada. Overall our online
engagement was up from previous years, touted to
media consumption habits throughout the pandemic.

FRESH CAMPAIGN

11,900,000+
impressions
FROZEN CAMPAIGN

12,000,000+
impressions
Vancouver

FRESH CAMPAIGN

3,900,000+

Calgary
Winnipeg

impressions
Using a combination of digital,
television, and social media
ads

Toronto

COLLABORATION WITH
WHITE SPOT
The premier sponsor of GoBlue BC 2020 was
White Spot and Triple O’s, who provided the
grand prize for our campaign: a total of $1000 in
gift cards! They also featured a BC Blueberry
forward menu that kicked off July 20th and ran
for four weeks. Menu items included a pie,
milkshake, and cheesecake, all which were
featured at 58 stores in BC. Triple O’s also
featured the BC Blueberry shake from July 20September 6 at approximately 40 locations.

MEDIA RELATIONS
Throughout our campaigns, we worked
collaboratively with our social media and PR
teams to release relevant and news-worthy
press releases and blog posts, which were
picked up by various influential media outlets.
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South Korea
Japan

China
India

Vietnam

In international markets, the BC
Blueberry Council works collaboratively
with contracted agency partners and
government officials to promote
blueberries to consumers and trade.
In 2020, we focused our attention on
online promotion efforts. While many
events were postponed or cancelled, we
found new opportunities to connect with
the global audience on digital platforms.
As a result, we were able to complete our
international promotional activities in
April, renewing our contracts for another
year with our respective international
representatives.
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PROMOTIONAL CAMPAIGN
BERRIKA
We teamed up with Mumbai-based food distributor
Berrika to launch an exciting frozen blueberry
promotion campaign, which included social media
advertising, fun feature videos, and recipe
development with baker and food blogger Shivesh
Bhatia.

PARTNERSHIP WITH SUJON BERRYFRUITS
Our representatives from Latitude New Zealand engaged
with Sujon Berryfruits in our second year of partnership.
They promoted BC blueberries at supermarket sampling
events, developed recipes, and managed social media
campaigns and giveaways in partnership with local
influencers.
As New Zealand was quick to contain the COVID-19 outbreak,
there were unprecedented opportunities to attend local
trade shows. Sujon sampled BC blueberries at trade shows
such as the Go Green Expo in Auckland and the Bidfood
Trade Show series.

LOCAL RECIPE DEVELOPMENT
JAPAN
Our Japan team at Witan Associates/PRAP Japan paired
up with food designer Izumi Suga, who created JapaneseCanadian fusion recipes featuring frozen BC blueberries,
such as the Blueberry and Amazake Ice Cream. Check
out the recipes on the BC Blueberries Japan webpage here.

PROMOTIONAL CAMPAIGN
SOUTH KOREA
Our team at Latitude South Korea conducted B2C
promotional campaigns at two popular bakery chains,
Provence Bakery and Holly’s Bakery. A blueberry
bread and blueberry cake launched in November and
December, respectively.

MEDIA PRESENCE IN CHINA AND HONG KONG
Throughout the year, our contractors at SPRG
Beijing distributed press releases across Hong
Kong and Mainland China media and news sites
and identified top influencers in Lifestyle and
Family segments to promote BC blueberries on
their Weibo & WeChat platforms.
In addition, SPRG developed a creative H5 game
to increase interaction with existing followers and
target groups which attracted 6000+ players.

NEW AGENCY RETAINED
VIETNAM
We retained the Hanoi-based Galaxy
Communications to explore opportunities
in new market Vietnam. Their team
attended Vietnam FoodExpo on our
behalf to promote BC Blueberries and have
developed a BC Blueberries Vietnam
Facebook page.
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Projects supported by the BC
Blueberry Council

RESEARCH
PROGRAM
Full research report available on the
Member's Corner
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